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Abstract:

The concept of Tourism Destination Image (TDI) regarded as a crucial factor in determining
tourist behavior and tourist destination success. Therefore, there is a substential literature
investigating the TDI of the many sites in Asia, America, Australia, and Europe as
destinations, all of which attempt to divulge the factors of tourist attractions from the visitor’s
perspectives. According to the efforts of the "National Plan for the Development of the
Territory: Horizons 2030", which aims to permanently enhence the image of Algeria, and
given the scarcity of literature that scrutinizes the image of Algeria as a tourist destination,
the purpose study is to address the topic more comprehensively and to respond to previous
consideration of Algeria has a negative image.

This study aims to (1) identify the sources of TDI formation, (2) estimate the attractiveness
of the TDI attributes of the destinations under study, (3) examine the dynamic relationships
between its various dimensions, (4) and reveal the influence of TDI dimensions on tourist
satisfaction and tourist behavioral outcomes. Hence, the problematic that leads our study is:
To what extent do the attributes of the TDI contribute to influencing tourist behavioral
intentions?

A cross-sectional study based on a large-scale survey was used by selecting four domestic
destinations most frequently visited by Algerian tourists, after collecting data from 534 actual
visitors, and after applying appropriate statistical approches, the results found that: (1) social
networking sites (SNSs) and actual visits are the most relied sources in assessing TDI, while
magazines and newspapers are the least reliable, (2) the proposed conceptual model can be
relied upon and the scale of measurement is appropriate in the Algerian setting, (3) there are
positive associations among the TDI components, (4) the dimensions of TDI affect tourist
satisfaction, (5) and datisfaction affects the intention to revisit and the intention to
recommend.

These findings are valuable contributions to all tourism stakeholders and pave the way to
unified and harmonious marketing efforts in order to achieve tourism overall performance.
Improving the tourist experience and deploying outstanding tourism communication tools
are critical consedirations for developping and enhancing the TDI, and thus attracting the
V1S1tors.

Keywords: Tourist Destination, Information Sources, Cognitive and Affective Image,
Tourist Satisfaction, Intention to Revisit, Recommendation, Structural Equation Modeling,
Algeria.
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! Huang, GuoQiong Ivanka, et al. "Tourism destination research from 2000 to 2020: A
systematic narrative review in conjunction with bibliographic mapping
analysis." Tourism management 95 (2023): 104686.
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Source: Kozinets, Robert V., et al. "Networked narratives: Understanding word-of-mouth marketing
in online communities." Journal of marketing 74.2 (2010): p. 72.
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KMO and Bartlett's Test

Bartlett's Test of Sphericity

Kaiser-Meyer-Olkin Measure of Sampling Adequacy.

Approx. Chi-Square
df
Sig.

,890
2183,378

231
,000

(AN kel Jabadl) A cllall Z53) adl 1(3) Galal)

Total Variance Explained

Initial Eigenvalues Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings

Component Total % of Variance Cumulative % Total % of Variance Cumulative % Total % of Variance Cumulative %

1 7,551 34,325 34,325 7,551 34,325 34,325 5,003 22,742 22,742
2 2,877 13,077 47,402 2,877 13,077 47,402 3,392 15,416 38,159
3 1,586 7,207 54,609 1,586 7,207 54,609 2,541 11,549 49,707
4 1,110 5,044 59,653 1,110 5,044 59,653 2,188 9,946 59,653
5 ,979 4,448 64,101

6 ,862 3,918 68,019

7 ,802 3,645 71,664

8 ,695 3,158 74,822

9 ,664 3,019 77,841

10 ,593 2,695 80,536

11 ,540 2,455 82,992

12 ,490 2,227 85,218

13 ,455 2,067 87,286

14 427 1,939 89,225
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15
16
17
18
19
20
21
22

,387
,350
,348
,323
,302
,270
,215
,176

1,757
1,593
1,580
1,468
1,374
1,228

,976

,799

90,982
92,575
94,155
95,623
96,998
98,225
99,201
100,000

Extraction Method: Principal Component Analysis.
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