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3Charest Fracine, Bédard Frangois, Les racines communicationnelles du web et des média sociaux, 2
édition, Québec, Presses, 2013, p 6.
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? Lanoo Pascal, Ankri Corine, E-marketing et E-commerce, 3 °™ édition, Paris, Vuibert, 2009, p 173.

* Demeure Claude, Sylvain Berteloot, Aide mémoire marketing, 7 eme édition, Paris, Dunod, 2015, p p
330-331.

*Décaudin Jean Marc, Digout Jaques, Op.Cit., p p 34-35.
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* Monziols Marie et al, Et si je me mettais au réseaux sociaux, Paris, Eyrolles, 2014, p 41-42.
*Damian, Calvin, Op.Cit., p p 159-160.
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Abstract

This study dealt with the impact of modern marketing communication trends on
consumer purchasing attitudes. The basic concepts related to modern marketing
communications and consumer purchasing attitudes were examined. An E-questionnaire
was designed and distributed to a sample of consumers interested in car brands on
Facebook. The study found that there are strong attitudes in the use of marketing
techniques through social networking sites and videos related to viral marketing with
the brands of cars. It was also noted that there are moderate attitudes in the use of E-

advertising and the use of mobile marketing techniques with a car brands. The study
found that there is a statistically significant effect at the level of significance (0<0.05)
for trends related to E-advertising, marketing through social networks, viral marketing

and mobile marketing at the cognitive component level, affective component and

behavioral component of consumers.

Keywords: E-advertising, social network marketing, viral marketing, mobile

marketing, consumer purchasing attitudes.
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