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Abstract:

This study aims to determine the extent to which Algerian exporting
companies adopt the product development strategy in their approach to
foreign markets. It also seeks to understand the contribution of adopting this
strategy in penetrating international markets by examining the correlation
and impact relationship between the orientation towards product
development and the export orientation, as well as the effect of global
product development and its various forms on export performance. The study
included a sample of 32 Algerian exporting companies from various sectors,
and data was collected through an electronic questionnaire and then analyzed

using the SPSS Statistics 29 software package.

The study concluded with several findings, the most important of
which is that there is a statistically significant correlation and impact
relationship between the orientation towards product development and the
export orientation. Additionally, developed products are the ones that
achieve the highest export performance, especially modified products that
undergo changes to suit the needs of the targeted international market.
Finally, a set of recommendations and suggestions were presented,
emphasizing the need for Algerian companies aiming to penetrate
international markets to adopt an effective product development strategy
within the international marketing strategy to enhance the position of local

products in international markets.

Keywords: Product Development, Global Product, International Marketing,

International Markets, Algerian Exporting Companies, Export Performance.
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! Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). Principles of Marketing. London: Pearson. p 233.
2 Udroiu, R., & Bere, P. (Eds.). (2018). Product Lifecycle Management: Terminology and Applications. BoD—
Books on Demand. p 12.
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! Kotler, P., Keller, K. L., Ang, S. H., Tan, C. T., & Leong, S. M. (2018). Marketing Management: an Asian
perspective. London: Pearson. p 386.
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Source: Kotler, P., Keller, K. L., Ang, S. H., Tan, C. T., & Leong, S. M. (2018). Marketing management: an
Asian perspective. London: Pearson. p 386.
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! Kotler, P., & Keller, K. (2016). A Framework for Marketing Management. London: Pearson. p 164.

2 1bid. p 164.
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! Armstrong, G., Kotler, P., & Opresnik, M. O. (2019). Marketing: An Introduction. Pearson Education. pp
233-234.
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! Kotler, P., & Keller, K. (2016). op cit. pp 164-165.
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! Kotler, P., Keller, K. L., Ang, S. H., Tan, C. T., & Leong, S. M. (2018). op cit. p 391.
2 |bid. p 391.
% Ibid. p 392.
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! Kotler, P., Keller, K. L., Ang, S. H., Tan, C. T., & Leong, S. M. (2018). op cit. p 392.

2 Kotler, P., & Keller, K. (2016). op cit. p 165.

% Ibid. p 165.

4 Kotler, P., Keller, K. L. (2012). Marketing Management. United Kingdom: Prentice Hall. p 332.
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! Kotler, P., Keller, K. L. (2012). op cit. p 336.
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L Armstrong, G., Kotler, P., & Opresnik, M. O. (2019). op cit. pp 243-244.
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Source: GK, Current Affairs & General Studies. (2017, June 28). Product Mix. Retrieved from:
https://www.gktoday.in/product-mix.
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2,

L Armstrong, G., Kotler, P., & Opresnik, M. O. (2019). op cit. pp 235-236.

2 Max. (2015, May 13). Individual product decisions — decisions in the development and marketing of individual

products. Retrieved from https://marketing-insider.eu/individual-product-decisions/
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L Armstrong, G., Kotler, P., & Opresnik, M. O. (2019). op cit. p 236.
2 Ibid. p 237.

3 Damelin university. lecture notes on the Individual Product Decisions. Bachelor of commerce in marketing

and business management 2nd years. 2020/2021. p 3.
4 Armstrong, G., Kotler, P., & Opresnik, M. O. (2019). op cit. p 238.
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! Kotler, Philip. (2001). Marketing Management: The Millennium Edition. US: Pearson Custom Publishing.
p195.

B cosis Ausde Alls duly ipiiadl GhE aha & Ll clogleall all algad st (Aol jalh 2
134 U= <2009 c)j\)'.;l\ daala c‘)...\lm;u
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30 ) ‘2020 “:I)}«.u ‘z\:aw\ z\:smb:\ﬂ\}.” A&Al;“ cz\:U\.;ﬂ\ E\.AM\} c:u.d\ S)\Jl ‘)Abi daaa 1
2 Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). op cit. p 246.
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Slo aalfs miiall Gl jlas 5o (Product life cycle) gl sba 5y50 Hlaisly
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! Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). op cit. p 282.
2 Jain, R.K. (2022). Zero to Mastery in Marketing. Vayu Education of India. p 53.
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Source: Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). op cit. p 282.

1 Udroiu, R., & Bere, P. (Eds.). (2018). op cit. p 18.
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1 Armstrong, G., Kotler, P., & Opresnik, M. O. (2019). op cit. p 285.

2 Boone, L. E., Kurtz, D. L., & Berston, S. (2019). Contemporary business. John Wiley & Sons. p 314.
% lbid. p 314.

4 Armstrong, G., Kotler, P., & Opresnik, M. O. (2019). op cit. p 286.

5 Blythe, J., & Martin, J. (2019). Essentials of marketing. Pearson UK. p 126.
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L Armstrong, G., Kotler, P., & Opresnik, M. O. (2019). op cit. p 286.
2 Boone, L. E., Kurtz, D. L., & Berston, S. (2019). op cit. p 314.

3 Armstrong, G., Kotler, P., & Opresnik, M. O. (2019). op cit. p 288.
4 Proctor, T. (2020). Absolute Essentials of Strategic Marketing. Routledge. p 13.
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! Udroiu, R., & Bere, P. (Eds.). (2018). op cit. p 22.
2 Jain, R.K. (2022). Zero to Mastery in Marketing. op cit. p 55.
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22 bl ) asd Alasl ) sylay) b s g o peaingl) Lgilatie
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! Kotler, P., Keller, K. L. (2012). op cit. p 314.
2 Jain, R.K. (2022). Zero to Mastery in Marketing. op cit. p 56.
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Source: Jain, R.K. (2022). Zero to Mastery in Marketing. Vayu Education of India. p 57.

i) Bl 399 ugaes e sl alhaall
Al Al e dage BT Al miial) sl 550 4 s¢ka
okt BV e g el Cigesce Sl o dale ail e gsuall asgiall bl N -
el @laly) Ao baleall saas cilatie

! Gupta, C. B. (2019). I.C.S.E. Commercial Applications for Class X. Goyal Brothers Prakashan. p 22.




& w el adgiall ol Glalay Gleaall aas il Bls 8)90 asge muag (b -
gaill 301K Lgaladiad (Ko Gl catlba (e ddlida Jalye
$19 Ualye O Alape S b Bads Aot S SATY Jae LIS asgiall dany (B -
el Bls
ol i) (3 Ap0s Aege Ol ) Al ) el s 550 s iy -
Al gl el
el gl 3 Jledll 2l PA e il sha 8ye0 20 A55a0 oSy (b aa )
Cilagsall it JKE it e 3580 il sl 5530 Lasduad) 5)2Y) (K 33 gesil] lan sl iy
Gmdl Sl pighs Aniaall iiall slim 593 2ol Sl 8 inall slem 393 5 2 ke .z LYy
cbaatl) dgalsal dulie Cilbadl i slaely (dlage IS
P4l el any miiall Bls 8)90 agdy ddjae ) ¢ JUlly
el Jlad Jashads alae] (e A5AN (S -
el aalp U dhse Clglad 3A3 e BaY) (K -
il saas cleladiad alag] DA (e ail) Als je 20 (e S
i) aracaiy (ailad Bass (sl gl g€l ) sl (e Ko =

Clpbill (e 3l Jre Sl il sk 4 haill Basde dlyha ritall sls 8)50 asgde e
Hagal) G 220 4

dag Y aily oo aaly olat) (8 e dllgiaall Jumin b cbuatl) of Aplill paps -

Bya dails Al Cilaiall (aes maa o oS s -l Juadl) ) gon,

Ll Ldle] e i Lo Wty ¢ rsall Balail ansy Gedlal) il i (931

gl ) ol e

1 Blythe, J., & Martin, J. (2019). Essentials of marketing. Pearson UK. p 127.
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dlae o ol aalil) 8 lay Levie miall elia) Ao Jomy aaf Y @il z3gal) apd -
Lo Ggsts Bygatiall agilatia ) (g plais (igunall alana o (o (8 A1 cilaiia
alaa¥l Bas ol USas slal) 1S 13)

o bl djlse Brgudl) (G110 ahare o Gty ey b g e ) zagad) Sy -
o le Juadl @ias of majal) e S latiall sty Akl Gilatia) (e vl
Ly

S bl uas 8 ) (JleeY) &) &) dalgad) Jlae¥) 3 230 Y z3sal) -

LY 35S e g e ileli)

Los satll DES 13ka ad 4i€ly uday Lo Chaas! ke peiall Blis 8390 asgie O Goms Lan Jaa3ls
Osigmaall pabiiog ¥ Lmaill Alspe g paidios ) 83l Adyee Llee Joniesall (e 4 (B
Bl Lgalasii) aeeall (o o 1305 Glla el dlidy ziiall Bha 8)50 (g £3a (5f A yea A sgusy
Bl o 36l e Lsyls delse e B30 Slasd) 8 czall (mleadV] GsS 38 L Lall aial
Al ilaniall (e daedl QISHAN alare w0 bl Adage ) UGled Joeasll G50 (2 bl
slhacy Sl syl o oxiie JS otinall Bl 590 illaladie a5 (Sadll (ag cciil) uit
S Cilaiie Aladaal aaay Lol AlelSia 5k

Gilatial) didaa Jaudadtg yfa) LY Eiaal)

S @leaslly Glatiall g50ae I (The Product Portfolio) culaiiall ddaése juds
La 8ysall . 3lsal Bac 3 Lgie waed) Jading aaly e (ya ST paf IS alanad LASHA Lgasi
Lol 8353 (g Al yall ai 8 laiall nes G6$5 Y Cuny g oSa cilatiall Aaina of o
Gamd) L] g yas Jalds DA (e lalaall 5513)g dabiall 3)sall 50US ST ol iy Lo 12a
Lol a M 5] Slaad) Dl & iyl

elleel Anine s 380 e Cany Yyl skt cilainall Aladas 55125 Jashads (peccaly
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Aagsal) J€0 amy (Wl L dee Bang JSI Garady o om0 L) laie aaatg ddlall
By dugpde LA AT (e ddel) 3 (K saill lailiad ek PA e i)
padi cziiall (puan) latiall gde cclaniall gkl ¢ (3agal) it il (3)lsall (anads Joa
Jushll (sadl e Lunllg sail) adag dpudlul) ynall jujas Cangs 1dag ... (zie elal] caas miie

Aal i) ClaYly ol Sl pe cilatial) g e daclse PA e

ciladiall Addaa Jalad 1Y) callaal)

anl SN Lgeadied Aangl i) 53Y) bl o Caglad miial) Aadae alas e
el s laiall dliiae Jilat didee el L 13g) g das U] i g8 clgtlaine 82l
Dlsall arads cbadlmul) Cibise las @bl Masly dhiaa) Jals clasiall @bl
csailly L)

dcsane zigal tlgin (e cilatial) dlaine ot b derdie cadludy cilgal sac elllia
il Bl 890 ddaina zigaig GE-McKinsey digeas ((BCG ddgiad) djlinny) chaug
ceatills Lgie JS0 (ki tlaladiialg legad SSY) il o8 yoias

The Boston Consulting Group approach (BCG) duliiu) (laugs 4s gana £ igai —1

G aals Gl o densiiall Cullu) gl aal Anlina¥) g de sene z3sad a
ELi) Aasbo s ALY sy degane Caald L 285 (grisall e Alsiaal) (s
al$all ) ko ally BCG Growth—Share Matrix < ddg jadll ddgaaall sk 523 &)l
Aaally saill 8 Ciisa JS8 Lgia S palis clatial (e e gana el e
2 e Lt BCG ddghine
Al By b JlaeY) 358 aaal daidaie disha 49 Al A gull deanl) Jiay Y) sl -

DA (o o) b (o iesy) oLl 52mg) geiiall Al 55al) (o dppusill 2.8 gl dcanls

! Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). op cit. p 43.
2 Moshrefi, S., Abdoli, S., Kara, S., & Hauschild, M. (2020). Product portfolio analysis towards
operationalising science-based targets. Procedia CIRP, 90, 377-382. p 378.
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il Geliall gl Lanlly ol & dias 4)lie

ba JS 4 dsy () Gsall (goindl gaill Jara 525 135l sai Jare Sia Sasanll Hoadll

(sl o Gadalall Gaalall miiall Glage d35lie Dla (0 Goudll ddls ity S35 (i

Dol Lo ol odlaall claiall ddls e 5 Al dunlal) dalgall Goudl gai Jane e

i) e (lal)

ralid ol I clatid) [ JleeY) BCG i ghias (ol

Lo sl sai Jaras Alle Egn dean b clatiall f JeY) Lay :Stars asaill o
Wnay by Alle duas Adgn das LeY Ao gl dundli S)e Liad lga
dadin el ) zliad L Wle ¢ AGA0 88 A Ll ket ) (535 L3a)s daalil
sadl Lsad Jagal

Al Aetl) £ s Lanll s laiall sf JlaeY) a5 :Cash Cows wiglall JaY) e
Gsedl b lgai Jame (81 LA Aol Lgasdl AH50 A0 S oo b Gl
Cangg latiall kil Gai€all Z LY leind A0 ams Il tandiies aiiie
Llaall da) e il bt 03 oail i) Jaliall Clasg s e gAY JlacY!
Ayl lgas e

dunidie g duas i3 cilatidll 5 JleeY) a5 :Question Marks alean) cldle o
& Cilatia (158 Le sale Claiall s3a (LAl 3s (3ou) afire sai Jame 3 Blgudl
DS Zlaty danpe e latiall 028 e e dfsad) lgias 30 aly ¢l L)
ety Adgudl gian e Bliall JW) e

Al Adgull daall <) claidl o Jel) & :Dogs (Al olisVl) OIS e
bl g8 o) Gl Qi B (b ey - miiia SIS Boall sai Jaeas Liaidial
D WY adaadl el o3a b

! Moshrefi, S., Abdoli, S., Kara, S., & Hauschild, M. (2020). op cit. p 378.
2 1bid. p 378.
% Ibid. p 378.
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150 e ang g Lalal) (SBUS daaal i) Jlel) cilang) colaiiall Cavial 3y
DEeY) Gy 38V L Aalal) Al i) waat w L diieall B Lgie S dunbis 531 j5al) ans
) il e Joumnll S5y gl g0 pe A3)5ie dlatae 33 dal (e D2l il 55,
Do palddl g bl Coglall SR ) ebisanl agaill A lajlidy caglall Y e
1l gl asad ) L algia) cldle Jisady (IS

LS laiiall (o yaed) s Adgheadll & Whecay Slatidl s (gl g 5e p
A el sai (alind ae sla Bl s L o L inas 1Y) psadl) &% ) Jasy aledid
IS B latie dila) ) A0 zlas L 5lall 800 &les & OIS ) Jsai sl cgas [l
Aaaatl i) Jlee ¥l Clang dasai (A aeldn ) Gagla Dl lasass lagad lguians el jaiuns
LAY

(The BCG growth—share matrix) 4,Liawy) Glavs de gana ddgens 105 J<&)

algiiundl Gilodle

9

el s8I sl

Goudl 9ai Jaso

e Al ddgunll dasll

Source: Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). Principles of marketing. London: Pearson.
p 44.

! Proctor, Tony. (2020). op cit. p 15.



gidl @l ) Jsadl e fsed) aeluy Unwe Bisai BCG dishas im
o1 Lgaal Lldas 810K Lgiaid (e Caas gl angl Ly il Ll Y eduadi) )
Saaal)l alatiad) calalas

cbe sai Jana 3l i

(Product Life Cycle Portfolio Matrix) giiall sl )93 didas ddgdan —2
038 g ol Uaf ey e8ysaially saaall cilatial) cilalas gy BCG i stuas i) 2
UglanS agr Lala dd50nq (1982) Barksdale and Harris (ujla g JaauS)l ana <ol alany)
Zigiadl Gl 3 dila) 158 & BCG digiaas clialfil uis aladiuly (ASEA 228 Jal

:8)sa i) (3] & Chlatieg sana cilatia sl e Lan ) LdleaY) eDIKaa )l o

(Product Life Cycle Portfolio Matrix) ziiall sl 590 dladas ddgons 106 J&)

A
R (Infants) tp )|
3 2 o .
= - (Stars) (Question Marks)
R bl Jad) =l ol )
}3 . (Cash cows) (DOgS)
. Aol Jyd! 2ol 5
< (Warhorses) (Dodos)
\J
< iz »

Source: David C.L. (2003). The family portfolio matrix: expanding the BCG concept. UK: Academy of
marketing conference. p 7.

! Proctor, Tony. (2020). op cit. p 15.
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5 Jarey OS] Alle A ddgn das ) ilatie o :Warhorses duall Jeall -
JAL aag Ul Y axSly lasiy) dlsje b e (gl - b (o

By 5ai Jaray datdie dnud ddsw dias @) Glaiidl & :Dodos gagall Hsba -
) Mgy gl Al L Lol oY Alainall (o gl Cangian Sale . e

228 jfial . yaddie Ggu gab Jare iy Boudl A Bans Gilatie oda :Infants xa)ll -

JALT L0 Y el g JLl e S B8 cllgia LY skl dlle cilatid)

(The GE-McKinsey Matrix ) General Electric — McKinsey ddgaas -3

N awe (Y i) sles 550 Alsins digiiacy BCG disiias plasial ool o ()50 38
Jalpall 82000 Alaine A ghuma pracst 3 2483 Ll ooy Tarasl) Boudll armny ol s
McKinsey & (siSl 45, & aa (yglaill General Electric clip<l) Jlyis 45, & J8 e
Gaswl Bl (a3 3 (el satg el Lumally dabeiall 35:8ll Gmns e alisll Company
el

General Electric i<, & culd Laxie cliny Wl 8 GE McKinsey dige e oijgls
Glang daad (e wgiSa Jlee ) datas dabail 53] gkl McKinsey & Company s Jaslly
a2l leiad @l Aas) JElL 5 Jumdl (S8 ags Lalall (SBUS) ol i) Jeal
s DA (e sl 2 (SBU) dssliw) Jee 8aag JSI dalsi il da)ll ol McKinsey
Bang JSI gl Andls e dliiaty Boull B gaise o Lleall 4,800 xdly adiayg cApudlil)
Z Gl des

Gl ey (sasenll ysmally Auuslitl 538l oy Y jgmall c(ypna Sl Bbghondll Jich

tde liall/ G gl

! Proctor, Tony. (2020). op cit. pp 15-16.

2 Robert, Daniel. (2022). Marketing Management: Study Material for UGC-NET/JRF Commerce. Innovative
Institute. p 17.

% Dan, Chi. (2022). Comparative analysis of business strategy of Hung Thinh and Novaland real estate
developers using McKinsey matrix. International Journal of Multidisciplinary Research and Growth
Evaluation, 03(1), 175-180. p 176.


https://books.google.dz/url?id=q-fwDwAAQBAJ&pg=PA5&q=http://www.innovative.org.in&clientid=ca-print-otter_ZQQD9R7&linkid=1&usg=AOvVaw3ACl2ONJW74wfYulS4RX-U&source=gbs_pub_info_r
https://books.google.dz/url?id=q-fwDwAAQBAJ&pg=PA5&q=http://www.innovative.org.in&clientid=ca-print-otter_ZQQD9R7&linkid=1&usg=AOvVaw3ACl2ONJW74wfYulS4RX-U&source=gbs_pub_info_r

O oSas A m)ll ggian u&a5 1(Industry/Market Attractiveness) (sudl 4nils
Gsadl sa3 e slaie¥) (e Yoy g Gaililly Lo delia 8 Jodall DA (e 4S540 4end
(sl pan tie (sl Andla julas (e desane aladic) Aigiadl oda b o Lt
O AplKe] ddeliall 8 Sgally Hhliall cdeliall 8 Audlial) 50k cGoudl sai Jaaa
S Jleed) iy Jalse Ciliie cdsal il cBpud) Jsad Jalen ccilaial
A58l Apdls ds )y by mewdt ((Competitive/Business strength) dalall 544l
dpadlill B lgaal Ll i) JlaeY) Bany cil€ 13 Lo want (gl - e Jlacl s b
alaiiad (pe Yoy Bpedlil) 5580l Gl Jelgad) (3o 230 Abghad) oda 8 pladiad o3 .Y
ceysill 8,3 ¢ N e 508l ) 8,0l (A gul) deanll :Jio 1ok A8 gual) deaall
cekanl) 6Ny cBagal) (el Adkall Chaua ol 858 A Ll
Sy  Jally ¢paitie chugie caiiye 1 bigine 3 () pude Gbaall (38 (e Jliae S

oty cdonilfind ae 5ang JS0 Aadl) Lntl ) Clal) 20a3 DA o i DA 9
(Grow / Invest Strategy) L) [ gaill doaiffia)
(Select / Protect Strategy) Lleall / elal) duaslsic

(Harvest | Divest Strategy) wyaill [ slasl) duaii) i



& skt Al flalg el (g lantl HUSY1 :Jo¥1 Liaall

General Electric — McKinsey dégiaq :07 J<&

(Y
7

clanidl /el
PROTECT/SELECT

Low Ladxie

1 cladl /dlazdl

-g PROTECT/SELECT
2

N clanRl faslasl

g, PROTECT/SELECT

.:’%‘3

(Industry/Market Attractiveness) Gguul / delisall duil>

v

High gaji,e Medium lawgis Low Laasio

Competitive Strength dawsdlidl 694l

Source: Gennaro Cuofano. (2023, December 23). What Is The GE McKinsey Matrix And Why It Matters In
Business. Retrieved from: https://fourweekmba.com/ge-mckinsey-matrix/

! oay (3hlia 3 (s5ine o aan DAY o Jaadls
Bl A58 g Jins A Glead) b Lathia) Glaiiall Jedi telyadll ddlaiall -
Sy gaill el cilamidl sda e laages 5S5 N GASal #lian s Ldle
Lalandl)

Land) Lo Bliall Cuall (e dndls J8Y) A0S claiall g S50 el hall dabaid) -
gl el o) Syiie Lginnay O8I cdllal) Audliall o L yghay ilatiall o3gl 48 5l
OSar OIS 1Y) Lo ddpedd clatiall LS &dlhes ALl aagll e Bliall ) Sl
Age il ) sk

daally Lapiiall Apdlall Cae Lgie Galddl) a3 clatial) Jadi 1elpeal) dilaid)
DY) g g2l Byl Lonil i) an3 o Gans - saill ¢ ay (Bouny Baganall Agud)
el oo A i o U8 JaY) sl 2 LY (e S5 (s Al cadlsalls

! Dan, Chi. (2022). op cit. p 371.


https://fourweekmba.com/author/thefourweekmbateam/
https://fourweekmba.com/ge-mckinsey-matrix/
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GE-McKinsey iégindl dalall ciliadil i) :08 J<E)

(Industry/Market Attractiveness ) 3gull 403>

té-?)ﬁ L—Aﬂj—‘l’.& 6 2 Qg
JLETY| goid!
gailly yLatLadl Sl gedl Pl s
i (Selective Growth)
_ 3, (Invest and Grow) (Selective Growth)
',1 3 3 e blaxd!
0 w‘ O Gl 3&4.” EFINPITNES)
E Lot slias el 3 sLetia] il g5l oo e
3 ’ “ 3 (al sl
= Jugzi / alhas
< S gl (Selectivity) &Ly S
%D s ; e G " ‘ (Harvest /Divert)
e . elective Growt yayasei]
@ 3 Aalls Lgls
o j aan]l Ll ayaees Glan! Sy Hlediw!
= 520l L . G L) Sl Jlas
2 S -)_’ - _\2_’ .
e i . (s lnad)
>
S Jig=i / sbas oy [ sbas
o (Selectivity) aslax¥| A ah
g' (Harvest /Divert) (Harvest /Divest)
) o5l il ol ody
(g\:’zﬂ\ ol Crausell) ) )
(PESVIWIEIMI) (clewdl)

Source: Mokaya, S. O., Wakhungu, B., & Gikunda, R. M. (2012). The application of McKinsey Matrix in
determination of route attractiveness and resource allocation in Kenya Airways. International Journal of
Humanities and Social Science, 2(3), 259-268. p 260.

:GE- McKinsey 4dgiaqs wige g L
LI Jalgall Jilas Gus 0 SWOT ddsiias a1 GE-McKinsey ddsias ailimn
i Lty (Glals oSl e 3S5A0 508 Gadll) s5all 5l oodlil) Cagal) Siay - Jlae DU Ln il
138 sy ~Jalgal) 038 (8 oSatll adiies ¥ ASEN Y (Gsadl) deliall dpils Laplad) Jalsal
S Aailly (e liall duila) Luacsgall lgaday Al Aaidl) :opfials (e iial) by Lol 35l
(el Apdlind) padll) Jaeell Lgalay

! Dan, Chi. (2022). op cit p 177.



A0 Bl el 138 Gasaes Whe Gl (S chale ddeay

1 (ssll Lal) Whiall @

Lilae ol Cpeatl gl ) pbas ) Gladliall) sass e Gl sl -
Agllec]

.BCG digias o Gsih olliag cJlac) ddsinal jshita dae bl 58 -

cadl (S Jend) 5o ) el olaf 302 g e cppadl aelas -

calie J< ylgall et PUA e gy duadl e Jouanll b IGE saele -

Gladagly soiilly Lllal) daiaall daya Ao 2l Jifinsall oaifjind olad) Ll maus -
Ll o 5l Aol o 138 (AaN Jleel )8 i gKa ans DA (0 Ealiicadl)
cJenll 5ang ol giiall Canally 553l

1% (erwall Bla) Cagel)

SU Jlee W 5 g 898 Lalag delial) Andls aail Llle 53 13 Loadds of Ujliiud (bl -
J8al e (Sae )8

Sl 8 A -

el Slang G Bagase 0585 8 ) Jalal) angl Slae¥) 83y -
$ail) lai)ia) gk :Cf'm\ ellaal)

A% Ayl Glatiall (e Al Ao gana §yla) Ao cilamial) dagas Jalas A SR el
S biiadl sall saaa Glouls clatie ge Gad) ) Lol SIGA) Zlas oKl dlgid e

Clazially Jeed) ala) ey JlaeY) ddtine meead G cidlal) JlaeY) auis ) ddLaayLa

! Kieltyka, L., Hiep, P. M., Dao, M. T. H., & Minh, D. T. (2022). Comparative analysis of business strategy of
Hung Thinh and Novaland real estate developers using McKinsey matrix. International Journal of
Multidisciplinary Research and Growth Evaluation, 3(1), 175-180. p 372.

2 1bid. p 372.

3 Jobber, D., & Ellis-Chadwick, F. (2020). Principles and Practice of Marketing, 9e. McGraw Hill. p 1365.



G (8 Gand )l Al gianal) agedll Jany - difinall 8 lie¥) b 3s] 358 e ey A
L lealiBY Clialjin) gungy cisdl Gajill LRl ey 23 ) sy 4580 mje el
dshan s yeall (Gou [ ite pusill distas A salll oy st said) el aal

33 a9 (Harry Igor Ansoff (1957) Lahasll jud 8 (e disiadl o2 Sl &5 .AnsOff
03 a3 alell i) lggasiy Aaliially Aaldd) Gisedl) doniliin) Jap oadljicd Jadads
'Glaiial Wbl aal (i 2X2 ddsias o o (S5 ALy e ladliad a8V

t Ul U 3 miase s LS P (5uaally Dllad)) "3l Jias SRV aailly (5aally dllal))

(G5 — zaie) AnSOff dagens :09 J<id)

Product Fie
J SYNES
P Bgud! 31, ! mshas
> Market Penetration Product Development
Q. éj_‘d\ )f}fa.»" E}'J'”
3 Market Development Diversification

Source: Loredana, E. M. (2017). The use of Ansoff matrix in the field of business. In MATEC Web of
Conferences, Vol 44, Special Issue. p 145.

Py (lndag 4 acai dgieaal) ol Laadl JKAN Qs (PA a
Adla Bloul [ Bpa b s gie -
B3 GBlol [ B (b Aalaiinl (Ko Mo gt -
Adls Gload [ Gom G aahaiin) (Ka dos e -

s Gloud [ Bom (B anlisial (Ko uis g -

Y Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). op cit. p 45.
2 Loredana, E. M. (2016). The use of Ansoff matrix in the field of business. MATEC Web of Conferences, Vol.
44, Special Issue, 141-149. p 144.
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e Ailide (Bou —giie Glbadilind o o Jgeanll K Jlilly
Loadlfin) yad (93 A4 Glane BaLY Aglasa g8 :Market Penetration (gl 3 54
axa 53y b o L) Jlee1 olaf s 1) AS38] ad Us L ALaY) (s gl
A clamiall aas ¢Sl alad DA e gl sl lgDleal cilagudll
b S A58 Lgd Jolad dailia] a :Market Development (gsudl sk
Adlall Gload) b ) Alaje ) GASED Jeat Loviad L5ana 3lgl ae ol Lgatia
Catiall 5yn Aige Slelld Sl Blsul ki o S DA e sl ) paesia
Al
Gilatia jghiy dallall gl s LliaaY) 3y :Product Development ziwll gk
Glsdll Buns et ) cilasie gl o Sl (gl Lddidag B (ailad L]
Al
Sl Gaad) JSag Sl 2 ) i (e Galiall zg,a0 a4 :Diversification gl
Baaa Glon gl saas clatia ki e S (o

e gohiy o) G tie Ghlaall e dilide clagy @u¥) Gladliny) e
blie ool giall sk (dltine jhlae o (gohai Goull b pusill daidie Hhlis
bl el e (gohaid aognll Wi cle leg dlanigie
kialy Aia ) geil) lagliivd axii IS5l (Ko ANSOFf digian aladiul DA (e
IS daipall Dhlaadl Jeat o W58 (saay dabiadl byse clgilal o 2l L )
colebidl daly LAl pia cllee aeay saill e Jdanl Lhie Do) g b sl
gaill gai (glaill Dbl aSli o e Thiae DHlase oDkel 8580l ciladil 5 e IS Gl
238 o 2l AN aitin daladl) Cllgall alaee b4l o aSE G el pag L i)
sk gl gl (Goudl BIFAY Galiall (cacdl Ol eV adly L igl) Qi il lsall

1 Ansoff, H. I. (1957). Strategies for diversification. Harvard business review, 35(5), 113-124. p 114.
2 Loredana, E. M. (2016). op cit. p 145.
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ladiall pughtl :aal)ll Giasal)

Laallh (Jad)) zudl s Lo Joa @lal Jals Dl Gile s 058 L W
e Ja 6 il e Jmdl J8 Dlaall Clabiin) b (3 il sa it Juadl (i gesall
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L Ansoff, H.I. (1957). op cit. p 114.
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! Keshav Poudel. (2014, February 21). Concept And Meaning Of A New Product. Retrieved from:
https://marketinglord.blogspot.com/2014/02/concept-and-meaning-of-new-product.html
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! Jobber, D., & Ellis-Chadwick, F. (2023). Principles and Practice of Marketing, 10" e. McGraw Hill. p 390.
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Source: Trott, P. (2021). Innovation Management New Product Development, 71 e. Pearson Education. p
431.
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o) Adlal) i) e Gyaea B Calids saaall Clatiall (e dexd of giie ) 558

el el aoliie alaes Lol .daid % 10 25l ods iy ' dadlially (3lsuY) L0 aaa gl
Al clatial sy Gaeat] dacaie paall

1 Jobber, D., & Ellis-Chadwick, F. (2020). op cit. p 712.
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! Kotler, P., Keller, K. L., Ang, S. H., Tan, C. T., & Leong, S. M. (2018). op cit. p 716.
2 Cantamessa, M., & Montagna, F. (2016). Management of innovation and product development. London:
Springer. p 3.



.a)_:j.fa_? Zt_i,xg\juqu :_M.U éJM\ )U@?\ :J;}’\ J@_é_n

2 el DA e cdale ddjma GLESY) gm0 ¢ Il Aaelan¥) ol Luanball jalohall
sl ah e Aliad) A yrall (358 B

ACaal Ja Sy paana 6 Jiaiy 3 SlasY) sl Jadll sa ¢15aY) :Invention ¢l sal
Capailly Hgaal ) aage (s3lls cln gl ansall TaLill dndsail) dnil) oo ¢)3aY) L
o UL ((3ilall i) Lold) GBLEN Jady 1aag dielia Gl Ko L e
Tighes Jio) Banal) UL ) (el Sia) npeal) UL (Al Tylee i) paldll
dipal) alodinl agihddl dwlea (OniEl) LagsSll 8 Gpaaadidll ashy . (cloadll
+Aangl Sl A3 jaally dnalall

Gl e 58U galaidy ) Plaaa ) adl e i) iy (Ko :Innovation )\
i 138 aas gAY (3ised iy Ledie N1 ) @)Y e adinall Jay cddasey
Aoy o oY) AASH (38 dndia eDlanl) miay of il (e e g o 8 ) o
gaY) Gn G LAl sa o Jlad Uy Cipaill Dlaall (S kg Gaee pres
sl iy ¥ hld IS Gulil) alaee caBlll 8 Ldale sl Lae ES Geel ANy
G Sl s faliag oy IS Leale lolae (pAll e il ) degal) cilaiinall
e dsie IS Giang B VA Gan By mal @lat dee eli) e Y5 oS
el dalide Cagylag Ay By ¢ Leal) glpaY]

Lol i) oy IS Bauall Lo (i (Al Ddaall g ¢ HLEEY) dplas Bole IS Aty
Qgte Jl edl e Hlai) Gyt of (Sar ddeliall e 13lie) 51l Llang 5a0al)
b OISO DI Adal) Jasy L) adbey (3 gl & aadgl) DAY 13
o€ s ) Al abiaal) cilelial)

Lleall e gl (62 Y] ga piiall sk :Product development el gk
@AY Lylail) bilealls L)laall e L Ggad) ) S5 piil A8 g gt A Al

e Tt (el L plaill ZOU) BRY) aes iial) g gk ezl ol ehall Jie



.a)_:j.fa_? Zt_i,xg\juqu :_M.U éJM\ )U@?\ :J;}’\ J@_é_n

illasll aaie Wiad a3 b a1y cleld) e Loase cilsially jedYL ule Al

deliall b i) 5998 waa giia gkl —2
<) Lgam e gleju il @l)Ssy) ol Abernathy and Utterback (1978) sl
Allee 388 (gulai (K .(Industry Innovation Cycle) ¢ Luall HlSul 8)53 250y Lo (& Llac
M) b cleliall (1 de gt degana Ao 8y9al 03 avand (Kang Baaall clamial) cilié e
Dlgall aliy 8yl 3lsall il 5l N i e (1 &3l Alladl ) Ll sanaaldl calatiall
skl DA (e el 138 e (U] g depons (Y 500 Al Jolam LDk getl) of dsil)
ook P e Aausgially sysall GISEN e paall @l (35 2 (ladl) dalal) Lehla)
Sl pailly il Sl o (S (4 2) ALY ASHA) miie pe Gl aaad) Lglatie
Ganil (o) (8 AN Gl Cager cAudlial) 21031 pe ) paY) sda A ) Syl
vl @l Jalls =LY o3a 53L) dal (e KAl (aiad Fida dgga oo dailly L2 L)Y

(5 ) ddsa) 8 cleaanll o

giall sl (e Alg juuall Ciillagh) 3

M 36540 (g aes (e Oladlis il Glacaddl) saxie Lla s il gk
2 iall sk gy yie B 43S pe Ciillag ED @llia (elld aay
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! Trott, P. (2021). op cit. p 233.
2 Ulrich, K.T. Eppinger, S.D. Yang, M.C. (2019). Product Design and Development, 7% e. McGraw-Hill
Education. p 3.
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! Mital, A., Desai, A., Subramanian, A., & Mital, A. (2014). Product development: a structured approach to
consumer product development, design, and manufacture, 2™ e. Elsevier. p 29.
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Source: Majava, J., Haapasalo, H., Belt, P., & Mottonen, M. (2013). Product development drivers in literature
and practice. International Journal of Product Development, 18 (6), 512-530. p 5.
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! Shrivarthini, V., Krishnaveni, V. (2022). A Review: New Product Development, Categories, Importance and
Process Involved in Product Development. International Journal of Research Publication and Reviews. 714-

717.
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Source: Kotler, P., Keller, K. L. (2016). A framework for Marketing Management, 6" e. Pearson Education. p 171.
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1 Jain, R.K. (2022). op cit. p 48.
2 Albrecht, D. M. G. (2023). Principles of Marketing. OpenStax. p 349.
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! Lamb, C. W., Hair, J. F., McDaniel, C., Summers, J., Gardiner, M. (2018). MKTG4. Cengage. p 143.
2 Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). op cit. p 275.
% Ibid. p 276.
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! Albrecht, D. M. G. (2023). op cit. p 351.

2 Lamb, C. W., Hair, J. F., McDaniel, C., Summers, J., Gardiner, M. (2018). op cit. p 144.
3 Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). op cit. p 277.

4 Lamb, C. W., Hair, J. F., McDaniel, C., Summers, J., Gardiner, M. (2018). op cit. p 144.
5 Ibid. p 144.
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! Boone, L. E., Kurtz, D. L., & Berston, S. (2019). op cit. p 317.
2 Albrecht, D. M. G. (2023). op cit. pp 361-362.
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1 Jain, R.K. (2022). op cit. p 52.
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Source: Jain, R.K. (2022). Zero to Mastery in Marketing. Vayu Education of India. p 52.
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aollds Sig. (2-tailed) <001 450 <,001 <001 007 <,001 <001
N 32 32 32 32 32 32 32 32
e g ypans ol s Alsland  Pearson Correlation 821" 098 - 868" 97" 566 667" 1 736
Sig. (2-tailed) <001 595 <,001 <001 <,001 <001 <001
N 32 32 32 32 32 32 32 32
#‘éhe‘fmmwcm‘hdm Pearson Carrelation 935" 117 719 792" a7 935" 736 1
Gt ol Sig. (2-tailed) <001 522 <,001 <001 010 <001 <,001
N 2 2 32 2 32 32 32 2
** Correlation is significant atthe 0.01 level (2-tailed).
* Correlation is significant atthe 0.05 level (2-tailed).
£y . - - -
‘T?_a\_\,ﬁ\ dhm‘)(\ Ola ©
Correlations
‘EE.HI Jas gl r.._'_'nl.m el 2l
. LL] L1 L]
ol o gl Pearson Correlation 1 653 725 433
Sig. (2-tailed) = 001 = 001 013
4 32 32 a2 32
mm
ol =l MW gl Pearson Correlation 653 1 326 A1
Sig. (2-tailed) =001 Rifiy] 547
[+ 32 32 a2 32
. L1}
Sl gl Ml bugidl  Pearson Correlation 725 326 1 =217
Sig. (2-tailed) = 001 064 232
[+ 32 32 a2 32
L]
il =l MW gl Pearson Correlation 433 A11 - 27 1
Sig. (2-tailed) 013 547 232
[+ 32 32 a2 32

** Carrelation is significant atthe 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
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Reliability Statistics
Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
ran 728 23
Reliability Statistics
Cronbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
681 703 [
Bl jenall @
Reliability Statistics
Cronhbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
836 872 3]
Reliability Statistics
Cronhbach's
Alpha Based
an
Cronbach's Standardized
Alpha [tems [ of ltems
728 Nat=te] 10
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Tests of Normality

Kolmogorov-Smirnov® Shapiro-Wilk
Statistic df Sig. Statistic df Sig.
(el gl EN s gl 175 3z 014 956 32 220
il pealh JEN da guall A72 32 017 933 32 048
gl 1 geall SN s g 281 32 <,001 849 32 =001

a. Lilliefors Significance Correction

Histogram —Normal

Mean = 2 60
Std. Dev. = 315
MN=32

Frequency

1,80 2,00 2,20 2,40 260 2,80 3,00 3,20

Ay gaall el da giall

Normal Q-Q Plot of 4l s saall A< ba giall

Expected Normal
o
\

15 20 25 30 35

Observed Value
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Histogram —— Normal

Mean =197
Stel. Dev. = 756
M=32
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Frequency

W

@

=

[¥]

Histogram ——Normal

Mean = 90
Stel. Dev. = 344
M=32

25

50 75 1,00 125 150

Rl gsall 18] Sau giall

Expected Normal

Normal Q-Q Plot of glull sgsall AL dau giall

0,25 050 075 1,00 125 150

Observed Value
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Statistics
daz el 1l e
gt 4yl llons ol gl ds 1ge g gl jaas i
o piiadl iy dledlicialgdhey i de 48 0 ga el s ol PR (P i ygea byl wl=indl 1e
el s a1 s ol Ll pilis dnasd taatly pale g st itaadl Bl ki (e 1841} 5 yrcdl
I Valid 32 32 32 32 32 32
Missing 0 0 0 0 0 0
Mean 356 3,66 1,3 363 316 1,78 1,09
Std. Deviation 669 483 4T 1,008 628 906 530
Statistics
el 4L pulll (gm ot salgas 45 5l dllins
ygan d€ pll aist a3y g dmaisdicd IS0 9001 sl
ieig 4 gl A5 il paass el g il U e 8 pale s 15014000/ 150
igewdf iy clusiigoalalael ddfyspfduiine dade s gl ighig bkl sl (22000
oot ially SIS glautl ATl e pblgctiedl skt olSul les P PENTYY R PER TP T
calaindl Hlaa ad gl sl el uall Ao lel [t )
M Valid 32 32 32 32 32 32
Missing 0 0 0 0 0 0
Mean M 356 319 338 1,56 3,06
Std. Deviation A1 564 998 833 1,190 1,413
Statistics
gl S dagudl ygeall | SN o gudl
(ot bl
M Valid a2 a2
Missing 1] 0
Mean 2,5982 3,0260
Std. Deviation 31516 75623
Minimum 1,86 117
Maximum KRN 4.00
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(BLay) adle Ladl) Spearman LLi ) Jalra il 106 a8) (3alal

Correlations
42 51 skl mida gl
O — il
Spearman's rho sl 4s gl Correlation Coefficient 1,000 424
Sig. (2-tailed) . ,016
N 32 32
skl midagll  Correlation Coefficient 424 1,000
el Sig. (2-tailed) ,016 .
N 32 32

*. Correlation is significant at the 0.05 level (2-tailed).
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Case Processing Summary

Cases
Valid Missing Total
M Fercent M Fercent i Fercent
log10 2 32 1000% 0 0.0% 32 1000%

Descriptives
Statistic Std. Error

log10_2 Mean 1743 01568
895% Confidence Interval for  Lower Bound 1473
Mean Upper Bound 2113
5% Trimmed Mean 17499
Median 540
Yariance 008
std. Deviation 08875
Minimurm 00
Maximum i
Range 36
Interquartile Range 14
Skewness -054 414
Kurtosis -203 808

Tests of Normality

Kolmogorov-Smirmnov? Shapira-Wilk
Statistic df 300, Statistic df Sig.
log10_2 143 32 093 966 32 402

a. Lilliefors Significance Correction
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Frequency

Histogram

125

100

75

50

25

00

log10_2

Mean= 18

~— Normal

Std. Dev. = 089
=32

Expected Normal

Normal Q-Q Plot of log10_2

\

Observed Value

@,
o]
2 /
-3
01 0,0 01 02 03 0,4
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Case Processing Summary

Cases
Yalid Missing Total
N Fercent | Fercent M Percent
log10_3 32 100,0% 0 0,0% 32 100,0%

Descriptives
Statistic  Std. Error

log10_3 Mean 2644 02971
895% Confidence Interval for  Lower Bound 2038
Mean Lpper Bound 3250
5% Trimmed Mean 2626
Median 2821
“ariance 028
Std. Deviation 6808
Minimum 00
Maximum 58
Fange 58
Interquartile Range 21
Skewness - 061 414
Kurtosis -814 8049

Tests of Normality

Kolmogorov-Smirnoy? Shapira-Wilk
Stafistic df sig. Statistic df Sig.
log10_3 138 32 128 G4a 32 13

a. Lilliefors Significance Caorrection
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Histogram — Mormal
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Descriptive Statistics

Mean Std. Deviation I
5 ] az gl 1793 J0BBYS 32
bl s gt o o 2644 16808 32
Correlations
i gat sz gl
o5 el 4o gill el
Pearson Correlation e siadl 4z ol 1,000 340
sl gl ges o odl 340 1,000
Sig. (1-tailed) 5 il d= gill _ 029
pritall yghai g=t a= il 028 .
] 5 il = gl 32 32
il jaghes gotas gl 32 32
Variabhles Enteredeemoved“
Variahbles Variables
Model Entered Removed Method
1 sk get as ol Enter
o
a. Dependent Variable: g siedl 4z
. All requested variahles entered.

Model Summany”
Adjusted R Std. Error of the
Moclel R R Sguare Square Estimate
1 ,340° 115 086 08485
a. Predictors: (Constant), gl sebs get sz ol
b. Dependent Variable: s siadl 4= a4
ANOVA?
Sum of
Model Squares df Mean Square F Sig.
1 Regression 028 1 028 3811 ,Uﬁ?b
Residual 216 30 007
Total 244 31

a. Dependent Variahle: g sidl 4z i
b. Predictors: (Constant), sl e g=ua- qdi
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Coefficients®

Standardized
nstandardized Coefficients Coeflicients
Model B Std. Errar Eeta 1 Sig.
1 (Constant) 32 028 4 664 =001
prisall gl g az il 78 081 340 1,878 a7
a. Dependent Variahle: g piadl 4= o
Residuals Statistics®
Minimum  Maximum Mean St Deviation M
Fredicted Yalue L1318 2364 1743 03014 32
Fesidual - 18032 8022 La0ooon 08347 32
Std. Predicted Yalue -1,673 1,899 ,a0n 1,000 32
Std. Residual -2125 1,770 a0 Jagd 32
a. DependentVariable: s uiadl 4= odl
Normal P-P Plot of Regression Standardized Residual
Dependent Variable: il da gl
1,0
08 153 *
...
L
[=]
o
£ 06 .'
=
[&]
E (= X+]
$ os
o (=]
ﬁ °)
0,2 o
(=]
0,0
0,0 02 04 06 08 10
Observed Cum Prob
Scatterplot
Dependent Variable: ssbaill aa all
E ° ° ©
% ! ) 4 e -
'S @
g @ . [+
g ° . .
_ﬂg @ o L]
E =) ° @
(7> -] o °
Eﬁ o
-2 -1 o 1 2

Regression Standardized Predicted Value
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